HE TEMA HA BPOA

YCIEWHO NAPTHNPAME CAMO C OTTOBOPHI
CTPOUTEAHO-TPEONPUEMAYECKA KOMINMAHAA

Huxona Cmosnos, ce30a-
men U Ynpasasasau Oupex-
mop Ha JIYKC HUMOTH,
3a popmyaume Ha ycnexa 6
Ou3Hneca ¢ uUMomu

Hukona CmosAHOB e co3gamea u ynpa-
BraBaw, gupekmop Ha AYKC UMOTU
om Hauanomo Ha 2007 2. 3aBopwun e
cneuuanHocmma “‘QuHaHcu” 8 YHCC
Codua. Co3gamen u eguH om cob-
cmBeHuuume Ha BulgarianProperties
(www.BulgarianProperties.com) om 2002
2. 3aHuUmaBa ce u CbC CMPOUMEAHO-
npegnpuemMavecka gedHocm, umMa u Hs-
koako 3aBbpweHu npoekma ¢ HobaHoB
u CmosHoB O0L. CocobcmBeHuk u oc-
HoBamen Ha PropertyManagement.BG.
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-H CmosaHoB8, NVKC UMOTU 6bewe
guamMaHmeH ChOHCOp Ha U3AQKeHue-
mo LUX ONLY. KakBo cneuyeauxme om
mo3u npecmwkeH popym?

M3norkeHuemo LUX ONLY 6ewe ocobe-
HoO BakHO 3a Hac ocHoBHO kamo mAc-
Mo 3a cpeuwlu U pas2oBopu ¢ nomeHuu-
aAHU kaueHmu, kakmo u ¢ HacmoAuwu
u Bbgewu napmHbopu. Pasbupa ce,
Ha camMomo u3AOXkeHue ycnsaxme ga
ckalouum u Hakoako cgenku 3a nokynku
Ha umMomu B Bbaz2apusa u uykbuHa, ko-
emo om cBoda cmpaHa goHece u npsgak
duHaHCcoB pesyamam 3a komnaHuama.
B mo3u cmucon usnokeHuemo beuwe
ychewHo 3a Hac He camo kamo gobpo
cpegcmBo 3a pekaama, HO Cobwo U
kamo npuxogu om peaAHu npogaxkou.

Kak8u umomu 8 naaHuHcku Kypopmu 8
Bvazapusa npeghazame? Ha kakBu ueHu
U 3a ko mun KynyBau? KakBo e mvp-
ceHemo u uMma Au agek8amHo npegaa-
2aHe?

NYKC VIMOTU pasnonaza C uygeceH
uzbop om odbepmu 3a npogakdbu BoB
Bogewume cku kypopmu Ha bBoaea-
pus - bBbaHcko, lNMamnopoBo u Bopo-
Beu. Pasnonazame c uskalouumenHo
uzz2ogHuU odbepmu B HoBocmpoAawu ce
NnAaHUHcku BakaHuuoHHU komnaekcu
om 3amBopeH mun ¢ ekcmpu, npu-
Ccbwu 3a xomencku cmaHgapm 4 u 5
3Be3gu, kamo npu Hakoako komnaekca
gopu npegaazame esapaHmupaHa Bo3s-
Bpowaemocm om HaemMu 3a 5 20guHu.
TunoBeme umomu, koumo npeghaza-
mMe B naaHuHckume Hu kypopmu, ca
anapmamMeHmu, NAaHUHCku kowu mun
‘chalet”, kakmo u napueAu 3a cmpou-
mencmBo. Kamo Had-embaemamuuHu
obekmu moza ga cnomeHa BeaBegepe
Xoaugeu Kayb B bBaHcko — 3amBopeH
komnaekec, koimo ce Hamupa camo Ha
4 MuHymu newa om kaburHkoBus Audm
u kogemo npegnazame 6% 2apaHmupa-
Ha 2oguwHa goxogHocm. Couwo maka
komnaekcom Beakom NMamnopoBo, ko-
mo pasnoAaza ¢ MHokecmBo Aykco3Hu
ekempu u kbgemo cowo npegrazame

Bvb3Bpouwaemocm B pamkume Ha 6% 2o-
gUWHO 3a 5 20guHu.

MpogarkHUMe UeHU Ha Hawume uMomu
B cku kypopmu ca 8 pamkume Ha 850
go 1290 eBpo/m?. Bcuuku Hawu odep-
mu B cku kypopmume Ha cmpaHama
Moxkeme ga pasaaegame B Hawuda yeb-
caam www.luximoti.bg

MapmHbopu cme Ha cmpoumenHu ¢up-
Mu ¢ Bucok umugk 8 6paHwa. KakBu
umomu npegnazame B8 Cogua? A no
YepHomopuemo?

YcnewHo napmHupame eguHcmBeHo ¢
peHoMupaHu u gokasaAu ce npes 2ogu-
HUMe cmpoumeAHo-Npegnpuemavecku
komMnaHuu om uaarama cmpaxa. 3a Hac
e ocobeHo BadkHO ga npegaazame Ha
kaueHmume cu npogykmu camo om
kauecmBeHu u omeoBopHU komnaHuu.
Hawama paboma ¢ msx e npepacHana
B8 egHo gocma bausko compygHuyecm-
Bo u Ha npakmuka AYKC VIMOTU npu-
cbcmBa u yuacmBa gelHo B8 uarnocmHuA
npouec — om camomo 3akynyBaHe Ha
napueaa, cmpamezaudecko nAaHupaHe,
npoekmupaHe u gu3alH Ha cbomBem-
Hama cepaga/komnaeke, ekcrmepuopHu
U UHMepUuopHU peuleHud, obopygBaHe
¢ ekcmpu u ygobcmBa, mapkemuHe
U npogakbu Ha umomume, kakmo u
“after-sale” ycayau, kamo ynpaBaeHue Ha
umoma, noggpbkka u omgaBaHe nog
HaeM. Hawume napmHoopu NoA3Bam
HampynaHusa om komMnaHusama HuU onum
B npogakbume, pazyumam Ha no3Ha-
HUAMAa HU OMHOCHO MbpceHemo u B
kpadHa cmemka Hu ce goBepaBam 3a
UAAOCMHOMO peaAusupaHe Ha obekmu-
me cu. BapBawm, ue moBa e popmynama
Ha ycnexa B gHewHua guHamuueH u Bu-
cokokoHkypeHmeH nasap Ha HegBuXku-
Mume umomu B Boazapus.

B Codus, ocBeH comoBu umomu kamo
AYKkcO3HU Kowu U anapmameHmu 8 mon
Aokauuu (Jokmopcku namemHuk, Llen-
mbop, /AosdeHeu, VI3mok), npegrazame
u gobop usbop om HoBocmpodaulu ce
obekmu kamo Mepkiop Cogus (moxke
Bu Hal-AykcosHama cepaga 6 cmoauua-
ma, ¢ koMbuHUpaHO npegHa3HaueHue
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LUXURY PROPERTIES IN BULGARIA AND ABROAD

AVRCDBI E PASYMHA MHBECTWLIMAL

Buskme nawama ekckaysubna ceackuua om
aykcosnu umomu sa npogakoa B Buazapus u
uyAkOUHa.

InBecmupatme pasysmo!

LUXURY IS AIWAYS A WISE INVESTMENT.

Check our exclusive portfalio of luxury
properties for sale in Bulgana and worldwide.

[nvest wisely!

+ 3592911355
+359 883 888 888
WA LUXIMOTLCOM
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Hanaman, Typyusa

>kKuauwa u oducu) u bogHa PeHmovsu
(3amBopeH komnaeke om omAUUYHO go-
kasana ce komnaHus), kakmo u mHoXke-
cmBo gpyau.

[lo YepHomopuemo pasnosazame C
uskalouumenna cenekuus om Bucokoka-
uecmBeHu HoBocmposawu ce obekmu,
C 4YygecHO pasnoAokeHue Ha nbpBa
AUHUA, B BAU3OCM QO AXMEHU npuc-
maHuwa. Bbux cnomeHan Had-HOBuA Hu
obekm — lMopmo lMapaguco, koimo ce
Hamupa Ha nopBa AuHuA B cocegcmBo
C aXmeHomo npucmaHuule 8 kypopma
CBemu Baac. Cowo maka yHukanHusA
komnaekc om kobwu u anapmameHmu
Co3onoauc Ha nopBa AuHUS BAU30 goO
Co30onoA. MHo20 gpyau uMmomu B Hawu-
me Mopcku kypopmu mokeme ga pas-
2negame B caidma Ha komnaHusma.

Xopama, koumo KkynyBam AyKCO3HU
umomu, usuckBam om azeHyuume 3a
HegBwkumMu umMomu ga ocu2ypAm u
ynpaBaeHuemo Ha maxHama cobcmBe-
Hocm. KakBu ycayeu, conbmcemBawu
nokynkama, npeghrazame?

NYKC VMOTU napmHupa akmuBHO c
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Hal-zonamvama komnaHusa 3a ynpabae-
Hue Ha HegBuykumu umomu B BoAzapus
- lponepmu MerHugkmovHm BT OO
(www.PropertyManagement.BG). Tasu
komnaHusa € yacm om epynama komna-
Huu Ha AYKC IMOTU. Co3gageHa npes
2004 2., dbupmama HaBae3e eHepauyHo
B8 moBa HoBo noAe Ha BusHeca ¢ UMo-
mu u 3a kpamko Bpeme ycna ga pas-
2bpHe cepuos3Ha cmpykmypa 8 usaama
cmpaHa. lMponvpmu MerugkmoHm Bl
€ Haw cmpameauyecku napmHbop,
npegocmaBauw, Ha kaueHmume Ha AYKC
UMOTHU 6ozama sama om UEHHU YCAY-
2u, Mexkgy koumo:

- CmonaHucBaHe Ha >KUAUWHU U Mbp-
208cku umomu. NpegcmaBumencmBo
Ha cobcmBeHuka u 3auluma Ha He20Bu-
me npaBa.

« YnpaBaeHue Ha >KUAUWHU U oduc
cepagu, BakaHuuoHHU komnaekcu, xo-
meAU, mop2oBcku nAowu U ueHmMpoBe,
MoAOBe U MHO20 gpyau.

+ OmgaBaHe nog Haem. CobupaHe Ha
gomkumMu  HaeMHu BHocku. MeHugxk-
MobHM Ha Haemu.

+ KpamkocpouHu Haemu Ha xomeacku

NnpuHUUN, MapkemuHa u pe3epBauuu
upe3 cobecmBeHama cu xomeacka Be-
puza T-Xomeac.

« YnpaBaeHue Ha obuwiu yacmu B >ku-
AUWHU cepagu. MNpodecuoHareH gomo-
ynpaBumen.

» PemoHmHu gedHocmu. M3nbaHeHue
Ha uHmMepuopHU npoekmu. MNoggpoxkka
Ha cepagu.

KoM gHewHa gama komnaHuama pas-
nonaza ¢ ekun om okoao 300 gywu,
ynpaBaaBa Hag 1000 anapmameHma, 15
BakaHuuoHHU komnaekca, 8 pecmopat-
ma, 4 xomeAa U MHO20 gpyau.

Bcuuku kauenmu Ha AYKC UMOTU
noA3Bam cneuuanHu omcmbnku 3a yc-
Ayeume, npegocmaBaHu om lMponspmu
MernugkmvHm Br .

3a cBoume kaueHmu, npumekaBaulu
umomu B uy>kbuHa, komnaHusima moxke
ga npenopbya U ga 2u cBop)ke cbc
cBol napmHoop B8 cmpaHama, kegemo
Cce Hamupa uMomuom.

KakBo e mvpceHemo B8 mMomeHma Ha
nasapa Ha ceameHma Aykc’?

TopceHemo e omHOCUMEAHO gobpo u




nocmoAHHO ce noBuwaBa. ToBa e Ao-
2U4YHO nopagu ¢dakma, ue xopama B
cmpaHama 3abozamsaBam u B8 kpadHa
cMemka 3anouBam ga mopcam ka-
yecmBeHU uMomu 3a MAX U MexHuUmMe
cemeldcmBa. CMamame, ue mopceHe-
mo Ha AyKCo3HU uMomu we ce yBeAu-
yaBa npes3 cregBawiume 20guHU, U ce
HagaBame, ue we uma Bce noBeue us-
6op Ha npecmukHU uMomu Ha BbA2ap-
ckua nasap.

lMazapbm Ha kod mun umMomu, cnopeg
Bac, e Had-nepcnekmuBeH u we ce
pa36uBa Hal-6ypHO npe3 2008 2.?

Moemo MHeHUE e, ue onpegeneHo Hal-
nepcnekmuBHusam kaac umomu, kotimo
we ce pasBuBa sHauumenHo npes 2008
20guHa, € ceaMeHMbm Ha UHgyCcmpu-
aAHUMe uMomu, AO2UCMUYHU UeHMpPOo-
Be, npousBogcmBeHu u cknagoBu 30HU,
nayop ueHmpoBe, mobpaoBeku umomu.
OnpegeneHo B MOMEHmMa uma Hegoc-
mu2 Ha makuBa naowu B Boazapusa u

cmMamam, ue e nepcnekmuBHo 3a npeg-
npuemMadyume ga ce Hacoyam UMEHHO

TEMA HA BPOS I

KOMINAHUATA

NYKC VMIMOTU npegaaza npecmukHu HegBuxkumu umomu 3a npogakba u nog
Haem B Boazapus u uy>kbuHa.

KomnaHuama u mopzoBckama mapka ca omHocumeAHo HOBu Ha nasapa u pe-
anHo, kamo camocmosmeneH bpaHg, cowecmByBa om kpas Ha 2006 2. Ta coue-
maBa B8 cebe cu ueaus onum, kolmo ekunbm ycnsa ga Hampyna Ha nasapa Ha
HegBuykumu umomu om 2002 2. go gHec. Pabomeuku uskalouumeaHo B ceameH-
ma Ha AykcosHume HegBukumu umomu, Hue ocuzypsaBame Ha kaueHmume cu
HUBO Ha obcay>kBaHe, koemo e Bce ouwe HenosHamo B BoAzapus. YemaHoBuxme
napmHbopcmBa ¢ Hal-peHoMupaHume cmpoumenHu dupmu B Boacapus u uyrk-
BuHa, gokazaau ce npes 2oguHume ¢ kauecmBo u cmpukmHO U3NLAHEHUE Ha
noemume aHza>kuMeHmu.

NVKC UUIMOTH pasnonaca ¢ Hag 20 oduca u ppaHuyalsa napmHbopu B ugra Boa-
2apuda ¢ obwo okono 200 caykumenu. Paznorazame u ¢ 4 pe2uoHaAHU hpegcma-
BumeacmBa no cBema. Hawume AokanHu oducu ca cbcmaBeHu om OMAUYHO
nogzomBeHu 6pokepu-koHcyamaHmu, oueHumeAu, lopucmu, pekaamHuU cneuua-
AUCMU U agMuHUcmpamuBHuU acucmeHmu, koumo ce omHacam NPodeCcUOHaAHO
U ¢ 2onaMo BHuUMaHue koM 0bcay>kBaHemo Ha cBoume kaueHmu.

koM makuBa obekmu.
WNopgaH NopgaHoB

Mepklop, Cogua
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WE PARTNER ONLY WITH REPUTABLE AND WELL-
ESTABLISHED CONSTRUCTION DEVELOPMENT COMPANIES

Nicola Stoyanov, founder
and director of LUXIMOTI,
on the formula for a
successful — real  estate
business.

Mr. Stoyanov, LUXIMOTI was a general
sponsor of the LUX ONLY Exhibition.
How did you profit from this prestigious
forum?

The LUX ONLY was a really important
exhibition for us, mainly as a place to
meet and interact with perspective
clients, as well as with present and
future partners. Of course, we also
made a couple of real estate deals,
both in Bulgaria and abroad, which on
its part had direct financial impact to the
company. Following this train of thought,
it was a very successful event for us not
only as a means of advertising, but as a
source of profit as well.

What kind of real estates do you offer
and which Bulgarian winter ski resorts
are they located in? What is the average
price and what is your client target

Kocma gen Coa, UcnaHusa

group? What are the dimensions of
the demand and is there an adequate
supply?

LUXIMOTI has an impressive portfolio of
offers in the leading Bulgarian ski resorts
- Bansko, Pamporovo and Borovets. We
have extremely lucrative offers of flats in
gated complexes still under construction
set in mountain areas, with amenities
typical for 4 and 5 star hotels for some
of which we even guarantee returnability
from rent within as little as 5 years. The
types of properties that we offer in our
winter—resorts are mostly apartments,
mountain huts and chalets, as well as
building plots. As most recognizable |
would name the Belvedere Holiday Club
in Bansko, a gated development only
4 minutes from the cabin lift, for which
we ;are ready to guarantee an annual
return of up to 6%. Another project is the
Bellecote complex in Pamporovo which
has a wide range of exquisite features for
which we also offer an'annual return of
6% for a period of five years. The selling
prices of our properties in the ski resorts
range between 850 and 1,290 Euro per
sg.m. All our offers can be viewed on
our website - wwwi.luximoti.com

You are working with reputable
construction companies. What properties
do you offer in Sofia and on the Black
Sea?

We are partners only with established
companies from around the country, the
most important criteria being the test of
time. It's of grave importance for us to
provide our clients with quality products
made by responsible companies.

Our work with them transformed into a
very close partnership allowing LUXIMOTI
to be present and play a major part
in all the stages of the process - from
the purchasing of the plot, through the
strategic planning, the planning and
design of the building/development, the
interior and exterior design, the types of
amenities and facilities, the marketing
and sales to the after sale services like
management, maintenance and renting
out of the property.

Our  partners are using the sales
experience our company has
accumulated and rely on our knowledge
of the demand and ultimately trust us for
the whole realization of their properties.
| believe that this is the formula of
success in today’'s dynamic and highly
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competitive  Bulgarian real estate
market. In Sofia, apart from the already
constructed properties like luxurious
houses and apartments at top locations
like the Doctor's Monument area, the
Centre, Lozenetz and lztok, we also
offer a wonderful selection of newly built
real estate and properties still under
construction like MercureSofia (possibly
the most luxurious residential and
business building in the city) and Boyana
Fantasy (a gated community constructed
by a reputable company), as well as
many others. When it comes to the Black
Sea coast we have prepared an equally
impressive selection of top-quality, still-
under-construction properties with great
front-line location, very close to the
yacht ports. | would like to mention our
newest property Porto Paradiso - a front
line development set next to the St. Vlas
marina, as well as the unique Sozopolis
- a complex of houses and apartments
near the town of Sozopol. A lot of our
other seaside properties are catalogued
on the company website.

The people, who buy luxurious estates,
demand that the broker-agencies also
provide the management for their
property. What accompanying services
do you have to offer?

LUXIMOTI works actively with the biggest
property management company in
Bulgaria - Property Management BG
Ltd.(www.PropertyManagement.BG).
This company is part of the LUXIMOTI
group of companies. Founded in 2004, it
entered seriously on this new section of
the real estate market managing to build
a wide network across the country in a
very short time. Property Management
BG is our strategic partner that provides
the clients of LUXIMOTI with a wide
range of valuable services like:

- Management of residential and
commercial properties. Representation
of the owner and protection of their
rights.

- Management of apartment and office
buildings, holiday complexes, hotels,
commercial areas, malls, etc.

- Renting out. Rental collection. Rental
management.

- Short-term renting on a hotel principle,
marketing and bookings via their chain
of hotels - T-Hotels.

- Management of the common areas
in the apartment buildings. Professional
house manager.

- Repair works. Execution of interior
projects. Maintenance of buildings.
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Currently, the company has a team of
about 300 people who manage over
1,000 apartments, 15 holiday complexes,
8 restaurants, 4 hotels, etc. All clients
of LUXIMOTI benefit from special
discounts for the services performed by
PropertyManagement BG.

To its clients, who own real estates
abroad, the company can recommend
a partner company in the country where
the property is located.

What is the demand at the moment in
the luxury segment of the market?

The demand is fairly good and is
constantly rising. This is logical since
people in the country are getting richer
and they start to look for a real estate of
higher quality for them and their family.
We think that the demand for luxury
real estate will increase in the years to
come and we hope that there will be a

THE COMPANY

TEMA HA BPO

Beauko TopHoBo Xunc

wider range of premier property on the
Bulgarian market

In your opinion which - real - estate
segment is the most promising and will
develop most significantly in 2008?

My opinion is that the most promising
type of real estate which will undergo
significant development in 2008 is the
industrial property, the logistic centers,
the manufacture and warehouse areas,
the power centers, and the commercial
properties. At the moment there is
a definite shortage of such areas in
Bulgaria and | think that it would be
perspective for the entrepreneurs to
focus on such sites.

Yordan Yordanov

LUXIMOTI offers premier real estate for sale and rent in Bulgaria and abroad.

The company and the trade mark are relatively new to the market and exists, as a brand,
since the end of 2006. The company combines the entire experience the team has managed
to accumulate on the real estate market since 2002. Working exclusively in the luxury real
estate segment, we offer our clients a level of service that is still new to Bulgaria. We have
established partnerships with the most renowned construction companies in Bulgaria and
abroad which have demonstrated high-quality strict performance of the projects they have

undertaken.

LUXIMOTI has over 20 offices and franchise partners in Bulgaria, with about 200

employees.

We also have 4 regional representative agencies around the world. Our local offices are
managed by qualified broker-consultants, appraisers, lawyers, advertising specialists and
administration assistants who serve the clients with great professionalism and attention.
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